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1. Introduction.
This Brand Manual serves as a comprehensive
guide to maintain the consistency and integrity
of Onivius' visual identity. 

It defines the key elements of our brand—
mission, vision, and values—and provides detailed
instructions for their application.

The purpose is to ensure every communication
reflects the essence of Onivius: transformation,
creativity, and growth.



1.1 About Onivius:
Foundations and Evolution.

1. Introduction

Onivius is a symbol of action, structure, and vision,
representing the strength and foundational energy of 
the father. Rooted in the Real Estate sector, Onivius is 
evolving alongside Magaïa, a parent company that
embodies the nurturing and creative spirit of the mother.

Together, they aim to redefine the industry through 
balance, innovation, and transformation.
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2. The Name: Onivius.

2.1 Linguistic and
Cultural Significance.

The name Onivius transcends linguistic and cultural
boundaries, resonating with both the human and the divine.

Its pronunciation evokes balance, energy, and unity, 
reflecting the brand's global aspirations.



2. The Name: Onivius.

2.2 Sound and
Mayan Cosmology.

Onivius connects to Mayan cosmology, symbolizing the 
balance between the underworld, terrestrial, and celestial 
realms. Its sound vibrates as a universal mantra, bridging 
material and spiritual dimensions.
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3. Our Brand.

3.1 The Butterfly:
Transformation and Dynamism.

The butterfly represents change, freedom, and 
connection between earth and sky, aligning 
perfectly with Onivius’s mission to innovate and
elevate Real Estate projects.



3. Our Brand.

3.2 The Composition:
Our brand.

The Onivius logo combines a modern sans-serif typeface
with a symbolic butterfly. The butterfly represents 
transformation and creativity, while the clean typography 
conveys professionalism and innovation.
 
Together, they reflect the brand's commitment to 
meaningful marketing solutions



3. Our Brand.

3.3 Visual
Identity

The logo is available in multiple variations to adapt to
different contexts. These include color, monochromatic,
and inverted versions, ensuring flexibility while
maintaining brand consistency.
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4. Color.

4.1 Color
Palette.

The Onivius color palette features three primary tones: 
a sophisticated dark green, a vibrant teal, and a warm beige. 
These colors evoke professionalism, trust, and 
approachability. Each color is presented with its 
HEX, RGB, and CMYK values to ensure accuracy in 
both digital and printed applications.

104123
C.90 M.46 Y.93 K.56

R.016 G.065 B.035

F7C995
C.2 M.25 Y.43 K.0
R.247 G.201 B.149

0F7781
C.83 M.31 Y.41 K.17 _ R.015 G.119 B.129



4. Color.

4.1 Color
Palette.

F6AC99

F18870

E56746

CF431E

A42B17

FED489

FDC65E

FAB539

E3980B

AF7413

FDF0E1

FDE1C1

F7C995

CF985E

A66D30

60C4E0

55C1DD

1995A3

0F7781

065C65

C3E1C0

C3E1C0

61AE84

389061

197747

33724F

1C5A37

104123

0E291B

081510



4. Color.
4.1 Textures.



4. Color.
4.1 Textures.
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5. Typography.
5.1 Our typography

The typography reflects Onivius' modern and professional
image. The primary font is used for headings and prominent
text, while the secondary font supports body copy and
complementary elements.

Consistent typography ensures clarity and reinforces
the brand's visual identity.



5. Typography.
5.2 Main typography.

Main Typography: Maitree Semibold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890¿?*!¡#



5. Typography.
5.4 Second typography.

Second Typography: Rokkit (Serif) Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890¿?*!¡#



5. Typography.

5.5 Complementary
typography.

Complementary Typography: Montserrat Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890¿?*!¡#
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5. Brand Usage.

5.1 Correct
Use.

The correct uses of the logo are presented 
to avoid its misuse in any application where the
image is present, taking into account colors,
versions, printing systems, among others.

Main Version
Symbol +

Brand Name

Logotype
Only Typography



5. Brand Usage.

5.1 Correct
Use.

Variations. Used to represent the Brand in
different situations where the Main Version
and Logotype are not available or needed.

Symbol
Graphic Icon

Extended Version
Symbol + Brand Name
+ Area/Department



5. Brand Usage.
5.2 Over colors.

The placement of the logo over colors and
textures aside from the branding palette,
means to assure visibility and contrast.   

Light non-corporate
color background

Dark non-corporate
color background

Light
picture background

Dark
picture background



5. Brand Usage.
5.3 Incorrect use.

Incorrect use of the image can cause
a negative perception and disrupt
its image consistency.

Take away elements
that distort its appearance

Orientation
Elseways to horizontal

Distortion
Expanding or Contracting

Modifications
Changing elem,ents for others

O N I V I U S



5. Brand Usage.
5.3 Incorrect use.

Out of Palette
Full Change

Different Colors
Variation in elements

Wrong Corporate Color
In vibrant effect combinations

Wrong Corporate Color
In dark picture background

Avoid changing the color palette to others,
neither partially nor totally, on colored
backgrounds that create a negative effect
vibration that hampers their elements.
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Aplications.



7. Aplications.

7.1 Business
card

Business card architecture.



7. Aplications.

7.1 Business
card

Business card variations.

NAME SURNAME
MARKETING
BRAND MANAGER.

branding@onivius.com
+52 55 5432 1234
onivius.com · @onivius

NAME SURNAME
CONCIERGE
MANAGER.

concierge@onivius.com
+52 55 5432 1234
onivius.com · @onivius

NAME SURNAME
SALES.

branding@onivius.com
+52 55 5432 1234
onivius.com · @onivius

NAME SURNAME
LEGAL.

legal_example@onivius.com
+52 55 5432 1234
onivius.com · @onivius



7. Aplications.
7.2 Letterhead

Letterhead architecture.



7. Aplications.
7.2 Letterhead



















2025.


